


SESSION OVERVIEW

. Introduction to digital marketing

. Big picture digital trends from 2017
. What makes a good website

. The basic of getting found online

. Facebook Fundamentals - the boost and
beyond
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WHAT IS MARKETING?

Marketing is about reaching & connecting
with the right people at the best time with
a compelling message and a great
experience...

...50 people will know you and choose what
you’re selling over others, stay loyal to you
in the future and recommend you to others.




TRADITIONAL INBOUND

z C MARKETING
o ™ S EVOLVING

Blogging
Attraction
Customer - Centric




We are connecting
with a diverse
range of people
that are seeking
relevant, local,
personalised
experiences.




50O WHAT IS
DIGITAL
MARKETING?




Reaching the right audience
through effective messaging and
smart use of digital tools and
channels In order to hit your clubs

objectives.



ONLINE OPPORTUNITIES: TENNIS CLUBS

AWARENESS CUSTOMER SERVICE

more accessible, digital is the first provide resources, updates, opening
place people go to find times.

everything.
REACH EDUCATE & ADD VALUE
better connect players with Share knowledge and expertise -
our clubs. know, like and trust.
CONNECTIONS ROI

create deeper bonds Ultimately get more memberships
before and after players and court bookings into clubs.

VISIL.



N/ >

y 14!

O

. v, ' /\ ~ | ;
NNENEY.
BRI EX O\
5 ST~ \\\\‘\\
AT A, :

’
4

\\'.

/i

BIG PICTURE
TRENDS OF
2017



DIGITAL TRENDS

Frequency of Internet use Proportion that access the Internet daily

56% More than 5
times a day

28% 1-& times a day
8% Mosk days

5% A few times & week
2% About once a week

1% Less often than weekly
0% Never

84%

of Australians
access the
Internet daily




HOW MANY HOURS A DAY
ONLINE

A

ACTIVITY




of content
PUBLISHED
" ONLINE
' 1S IGNORED




nomics 201/

DID YOU KNOW?

» o 001/228



https://www.youtube.com/watch?v=PWa8-43kE-Q
https://www.youtube.com/watch?v=PWa8-43kE-Q

RISE OF THE NOMOPHOBIC:

Nomophobia

The fear of being without

“‘no-mobile-phone phobia”).

‘




RISE OF THE NO-MO-PHOBIC:

Collectively Australians look at their

smartphones more than

a day.

(Over 150 times EACH!)

*Deloitte Mobile Consumer Survey 2015



RISE OF THE NOMOPHOBIC:

91% OF MOBILE USERS
KEEP THEIR PHONE

WITHIN 3 FEET OF
THEMSELVES,
AT ALL TIMES

BTERY ] I B EITTE .



MOBILE MANIA

. 917% of users access social media on their
phone

. 90% of time on mobile is via apps

. Searching for local services

. Email and Social




| & | ARE YOU THINKING
4 | MOBILE FIRST?

—




GETTING TO GRIPS
WITH THE

FUNDAMENTALS




WHICH CHANNELS MATTER THE MOST?

e
What are the MOST EFFECTIVE CHANNELS for a digital marketing plan
to include?

Website 63%

Email BriA

Social media LA

Organic search

Paid search E2H

Mobile

Display ads




OUR HABITS HAVE CHANGED




EVEN IF YOU RELY ON WORD OF MOUTH REFERRALS
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ALL ABOUT ONLINE:

h

vou can’t be found; vyvou don’t exist

‘



POTENTIAL PLAYERS WILL VISIT YOUR WEBSITE

TENNIS

Playing with \
family & friends -

tennis is gre it providing




YOUR WEBSITE IS YOUR HUB




WHAT MAKES A
GOOD WEBSITE?




DON'T DO THIS:

Everyone,
Come over to
my house!

People will never want
to come back!




NEWS RESOURCES CONTACTUS SOCIAL

m THE CLUB -~ TENNIS ~ SPORTS & ACTIVITIES ~ CLUB EVENTS  WEDDINGS & FUNCTIONS ( BOOKINGS )

.

Sample
Club

Tennis

Home Address: 57A Buchanan Avenue, North Balwyn, Victoria 3104
Google map Melway Map 46 D4 Membership: northbalwyntc@yahoo.com.au

SINCE 1384 <

—~-Royal South Yarra Lawn Fennis Club

About Telephone: Clubhouse has no phone. For Coaching and Junior competition enquires see coaches below.
Membership President: Graham Besley 9859 5777

Secretary: Tony Barton 0422 887 993 northbalwyntc@gmail.com
News Treasurer: Rowena Sheung

) : Membership Secretary: Peter McCaw 9817 2940
Club Championships  paintenance: Graham Besley 9859 5777
Next Committee Meeting: 7:30 pm Wed August 16th 2017

Pavilion and Squash Court Closures

5 READ FULL ARTICLE ocial Tenni : :
. , o ‘ — oS Coaches and Junior Organisers: Andrew Halford 0412 021911 Stuart Brown 0412 966 336
Weddings & Functions Night Tennis Coach's web site: http:/tennismatters.com.au/
Royal South YarraiSighe perfect, picturesque venue w g : o o Pennant: Andrew Halford 0412021911.
to host your neXGBURE. From celebradEBur BREE I 2017 Squash Club Championships Court use Juniors: Sat and Sun morning ERT: Stuart Brown 0412966336 Andrew Halford 0412021911
RPegighdsy to hildTng JORERSENnceting, WEgSES . > READ FULL ARTICLE g > Senior Competition: Saturday afternoon ERT: Peter McCaw 9817 2940
for all. . Child Safe Policy . i strint Ni :
Night Tennis: Blackburn & District Night Tennis Assoc Mon-Thur 7pm. Rhonda McCaw 9817 2940
— e Privacy Policy SHCWOok fenms,
Saturday Section 2 Superstars! Mon, Tues/Thurs (Socnal) - Albert Au
& R Club files Tues MEMRLTA - Rowena Sheung

Wed EDWTA - Norma Ross
Melbourne forecast Thurs WDTA - Jane Cash

Thur Men's Veterans MMTA - Peter Moran
BOM radar -

A Proud History Links

Providing members with an unsurpassed setting for tennis,

sporting and social experiences since 1884,

Modified: 20/7/17

Canterbury, Ashburton, Surrey Hills
and Balwyn Community Bank® branches

| . () Bendigo Bank
AUSTRAIAN TENNIS | ‘ IS sponsored by G

: \

The story of Royal South Yarra is entwined in the great history of tennis

: in this country. i

3

.
MS & CONDITIONS  PRIVACY  SITEMAP f L4 &




EASY TO READ EASY TO NAVICATE

e LEGIBLE * DISTINCUISHABLE
» SCANNABLE » CLICKABLE/TAPPABLE
*» UNDERSTANDABLE » SCANNABLE

EASY TO FIND

Rules of | e
WEbS'te :sm‘ncn
Design

QUICK TO DOWNLOAD | CONSISTENT

« PERCEPTION « DESICN
« HUMAN SPEED « LAYOUT
« MACHINE SPEED *« LABELING

(D



1S YOUR WEBSITE TICKING THESE BOXES?

1. Fast, easy-to-use and simple - 5 seconds
test!

. Explains what's in it for your visitor

. Clear & inviting design

. Mobile friendly

. Each page has 1 single objective - not
confusing (CTA)

. Obvious pathways & clear signposts to
find the right information

/. Always evolving!

or b WD

o)

WEBSITE HEALTH CHECK TOOLS
Website Grader: https://website.grader.com/




GETTING FOUND
ONLINE




LOOKING FOR SOMETHING?

al_ AT&T % 5:01 PM

MARKET SHARE
- wx]

= WORLD WIDE

| 40,000 search queries per second
)" Over 3.5 billion searches a day



2 TYPES OF SEARCH MARKETING




Organic / Free

Paid
Search Results

Search Results

drone for sale  Q

All Shopping Images Videos News More Settings Tools

About 25,200,000 results (0.53 seconds)

Drones - Save up To 72% - auselectronicsdirect.com.au
www.auselectronicsdirect.com.au/Drones v
Drones At Lowest Possible Prices. Same Day Dispatch.

Drone With Camera - GPS Drones - Remote Control Drones - Racing Drones

Just Drones Australia - EOFY Sale - 20% OFF All Drones

(Ad) www.justdrones.com.au/~ (03) 9317 3560

Coolest Toy + Hobby + FPV Racing + Camera RC Quadcopters Free Delivery in AUS
Store - Contact - Classifieds - News

2017 Best Camera Drone To Buy - Drone Reviews & Comparisons
campaign.dji.com/drone-guide v
4.5 %% %% rating for dji.com

Everything you need to know about your new camera drone and more!

Hover Camera Passport Drone - Only at Apple
www.apple.com/au/Hover-Camera ¥

Your self-flying personal photographer. Now available. Learn more and shop now.
4K Video - Enclosed propellers - Lightweight & Portable - 13MP Photos

Drones For Sale, Parrot Drone| Harvey Norman
www.harveynorman.com.au/cameras-printers-photocentre/drones/drones v

Lift off with the drones available with Harvey Norman. Get the best of the Parrot range including the
Parrot mini drone, Bebop drone, AR drone and more.

DJI Mavic Pro Drone - 3DR Solo Aerial Smart Drone - DJI Phantom 4 Drone

drone in Melbourne Region, VIC | Gumtree Australia Free Local ... <

https://lwww.gumtree.com.au/s-melbourne/drone/k013001317 ~
Hubsan X4 H501s drone up for sale, in perfect working order and with lots of spares / extras. This

drone is awesome value as it offers high end features that you ...

drone for sale  Q

All Shopping Images Videos News More Settings Tools

About 25,200,000 results (0.53 seconds)

Drones - Save up To 72% - auselectronicsdirect.com.au
www.auselectronicsdirect.com.au/Drones v
Drones At Lowest Possible Prices. Same Day Dispatch.

Drone With Camera - GPS Drones - Remote Control Drones - Racing Drones

Just Drones Australia - EOFY Sale - 20% OFF All Drones

(Ad) www.justdrones.com.au/ ¥ (03) 9317 3560

Coolest Toy + Hobby + FPV Racing + Camera RC Quadcopters Free Delivery in AUS
Store - Contact - Classifieds - News

2017 Best Camera Drone To Buy - Drone Reviews & Comparisons
campaign.dji.com/drone-guide v
4.5 %% %% rating for dji.com

Everything you need to know about your new camera drone and more!

Hover Camera Passport Drone - Only at Apple
www.apple.com/au/Hover-Camera ¥

Your self-flying personal photographer. Now available. Learn more and shop now.
4K Video - Enclosed propellers - Lightweight & Portable - 13MP Photos

Drones For Sale, Parrot Drone| Harvey Norman
www.harveynorman.com.au/cameras-printers-photocentre/drones/drones v

Lift off with the drones available with Harvey Norman. Get the best of the Parrot range including the
Parrot mini drone, Bebop drone, AR drone and more.

DJI Mavic Pro Drone - 3DR Solo Aerial Smart Drone - DJI Phantom 4 Drone

drone in Melbourne Region, VIC | Gumtree Australia Free Local ... <o

https://www.gumtree.com.au/s-melbourne/drone/k013001317 ~
Hubsan X4 H501s drone up for sale, in perfect working order and with lots of spares / extras. This

drone is awesome value as it offers high end features that you ...




HOW GOOGLE
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WHY SEO

SnHonsnLnonsnansnensLhonsnsHLanLonsnsLonSnSnHLonLntn L

3

2

million
SEARCHES

PER
second



http://www.internetlivestats.com/google-search-statistics/
http://www.internetlivestats.com/google-search-statistics/

IT°S ALL ABOUT
PAGE 1
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- . . 95%
" i of clicks
' HAPPEN

[ ON
' _




Restaurants around Bay Street, Brighton, Melbourne - Urbanspoon ...
https:/iwww.zomato.com » Australia » Melbourne ¥

Winter Dinner Special Monday & Tuesday Nights June - August 5pm-6:30pm 2 courses 38pp / 3
courses 49pp Inclusive of a glass of Vino. Today:.

The 10 Best Brighton Restaurants - TripAdvisor

https://www.tripadvisor.com.au » ... » Greater Melbourne » Bayside » Brighton ¥
... See 4017 reviews of 127 Brighton restaurants and search by cuisine, price, location, and more. ...

Sails on the Bay .... #1 of 212 Restaurants in St Kilda.

0%

of clicks

HAPPEN
ON

Position 1 & 2




WRHY SEO?

Legitimate
R s Desplerate

l . o Be. =

(GO0000000OOgle »

1,2 3,4 56 7,8 910 Next

I God help you what are you
still doing here

It's got to be
here somewhere




WHAT IS SEO?



WHAT IS SEO?

south yarra tennis , Q
volume: 20mo | CPC: $0.00 | Competition: 0.01

All Images Maps Mews Shapping Mora Saltings Toals

About 539,000 resulls (0.83 saconds)

FErTNIL rsranog
L]
Lk

o
.
?I"'g-'

Royal South Yarra Lawn Tennis Club pL SOUTH
https:Mwww.rsyltc.org.aw

The Royal South Yarra Lawn Tannis Club was established in 1884 and is one of Australia's foramost

sporting clubs. Royal Sowth Yarra plays host o a number of ...

Members - Dining & Bars - Coaching - Gymnasium

Search Engine Optimisation (SEO)

https:fwww. rsylic.org . awtennis ™
Tennis. From social tennis through to compedifion tennis, Royal Souwth Yarra is a havan for the gama,

welGaming pryers eran b Royal South Yarra Lawn Tennis
RSYLTC - Coaching - Royal South Yarra Lawn Tennis Club Club Wisksile Directions

[ ] [ ] ]
I I | ‘ E ‘ E E ; E ; I I ‘ E E ; ‘ E https:www. rsyitc.org au'tennis/coaching ™ a7 a )
> p rO C Of f I X I g yO u r W b I t Coaching. Royal Souwth Yarra offers all its mambers a committed group of trained professional coaches ) t o t A 24 Goagle r.l'-.""."-h'l'.'.'b
Tennis club in Toorak, Victoria - 7.4 km

b mesat all your tennis neads, from private tuition and ..

Addrass: 310 Wililams Road MNorth, Toorak VIC 3142
Fawkner Park Tennis Centre

n [
Hours: Open today - Bam-11pm~
‘ E ‘ E ‘ E S ; s ; E ; ‘ E ‘ E E ; E ; I l fawxnerparktenniscentre.com/ ™ I
O g p O I r u I Adult and kids group coaching classes, Cardio tennis and private coaching can be booked rinana: fliz) 363 1550

night squad tennis for B to 12 year olds ... South Yarra Suggest an edi
Court Hire - Adulls - Court Bookings - Kids

Reviews from the web

n u
Playing Tennis in the City of Stonnington
- wWiww.stonnington. vic.gov.awDiscover/Sport-and-Recreation/Spon-FacilitiesiTennis * 5% Facebook

Jump to South Yarra - Courts: 25 grass; 15 porous courts. Facilities: Club rooms; floodlights and ;
underground car park. Contact: Royal South Yarra Tennis ...
Glen Iris - Malvern - Malvern East - Prahran Popular times Fridays 3

Mow: Usually not too busy

Hawksburn Tennis Club - Victora - Australia

>~ ‘organic’ placement (i.e. not paid to
Google)




WRHY SEO?

tennis coaching melbourne

Volume: 170/mo | CPC: §1.12 | Compettion: 0.41 ¢

All Maps News Shopping mages More

A strong SEO strategy can lead to:

TOTAL TENNIS Coaching - totaltennis.net.au
www.tlotaltennis.net.au/ v

Tennis coaching for all ages and abilities in Melbourne, Victoria.
Junior coaching - Locations - Women's coaching - Private lessons

* Increased visibility for your brand R Seome 0T

'~}."‘,1"h‘1.& m @ . 9

» Improvement in overall traffic g
figures

* Better-quality leads e

* Improved conversion rates

* Reduced cost of sales

(G413




SEO: A MARATHON NOT A SPRINT




WINNING
GOOGLE
LOVE

—




WHAT DOES GOOGLE WANT

ALL ABOUT RELEVANT +
AUTHORITATIVE RESULTS

You have to ask the question... are the pages on your
Site
the best and most relevant results when a search Is
made”? How can you build more “authority’?

In comes S —



GETTING
STARTED WITH
SEO




QUICK WIN
GOOGLE MY
BUSINESS




GOOGLE MY BUSINESS

Google My Business Is a
free and easy-to-use tool
for clubs to manage their
online presence across
Google, including Search
and Maps.

Makes it easy to create Google My Business

and update your listing —
SO you can stand out, and
bring customers In.




GOOGLE MY BUSINESS

Puts your club info on
Search, Maps and
Google+ so that
customers can find you.

No matter what device
they're using.

GO g le bayside tennis clubs

Volume: imo | C2C: $0.00 | Competser: 0

All Maps Images Shopping News More

About 303,000 results (0.68 saconds)

L Q

Settings Tools

Adult Group Tennis Coaching - Save 10% when booking online

www. powlettreservetenniscentre.com/adultcoaching ~
Term 4 starts August 21st! Book online now and save 10% on the tarm cost.
¥ Albert Street. East Melboume Victoria - Open today + 7:00 am — 10:00 pm ~

Tenns Court Hire Private Coachng
Adult Ceaching Cardio Tennis

Hampton Tennis Club Q) @
Hampton .0
Sandrmgham

m 0 . Highett

Royal Avenue o
Tenmns Centre

Moorabben Clarnda

Heatherton

o Chelterhiam
<

Black Rock Bowlng
and Tennis Club

Rating + Hours

Powlett Reserve Tennis Centre
SS5hAAA ¢ (1) Tennis court
10.0 xm - Albent Street - {(03) 9417 6511
Open until 10:00 pm

Hampton Tennis Club
SO0% X% %% (1) Tennis Club

3.7 km - 5 Grenvile 51 0412 444 4B4

Royal Avenue Tennis Centre
A0XERER " (3) Tennis Club

6.8 xm - 30 Royal Ave ' (03) 2598 1566
Open until 8:.00 pm

Mag dala ©2017 Googe

Scrtby «

® @

WEBSITE CIRECTIONS

® @

WEBSITE CIRECTIONS

® @

WEBSITE CIRECTIONS




GOOGLE MY BUSINESS

Not all listings are created
equal.

Make It count by adding
helpful and useful
Information.

Keep your listing fresh with
new photos, opening hours
and customer reviews.

Create your own at
www.google.com/business

Williamstown Bayside Tennis
Club ¢

Tennis ¢club in Victoria, Australia

Address: Kororoit Creek Rd, Williamstown North VIC 3016

Suggest an edit - Own this business?

Add missing information
Add phone number

Add business hours

Add website

o

| : . l' ' ‘ a..;vvﬁ;-:
preerea) x-,-:,-.-m!-v';i nf,hr 11" pm||m,m]‘"l|mu."u’~”l. M ‘Slllm

Review summary

Be the first to review

Directions

Write a review

Elsternwick Park Tennis Centre

5.0 % %% &% 10 Google reviews
Tennis club in Victona, Australia - 1.9 km

Website Directions

Address: 464 St Kilda St, Brighton VIC 3186
Hours: Open today - 7am-1ipm ~
Phone: {03) 9531 3782

Suggest an edit - Own this business?

Popular times © Mondays 2

0.'4“3 *‘c' . :.)::'. Ll al' "y'. -']Of (J IJ »S:{'




OPTIMISE
YOUR SITE



SIMPLE SEO

SITE SPEED RESPONSIVE
We're an impatient lot these days. Google loves sites that look good on
Load times of 5 seconds or less all devices
or we're off.
DIRECTORY LINKS CLAIM LINKS
Get listed and found more Finding sites where you have content
easlly and ask them to link back to you.
PAGE OPTIMISATION KEYWORDS
Deeper dive stuff into Understanding and researching all
now you build your the words you want to rank for - to
pages to help Google come In a later session!

find you



MOBILE
FIRST




GOOGLE'S MOBILE FIRST

* Google’'s mobile-first
Indexing.

* Unresponsive websites
are now being penalised

in Google's SERP

;



BUILDING




OFF PAGE SEO - IT'S ALL ABOUT LINKS

Volume - Number of links should increase over time

Authority - Credibility of your links

Velocity - Steady flow of links should stay consistent.

ORORC



HOW TO BUILD THOSE LINKS?

Think about opportunities to get content
about the club featured and linking back
to the site.

Local newspapers
Council website
Sporting directories
Sponsorships

Coaches websites
Schools websites

Local sporting bloggers
Local directories




, TAKEAWAYS

. MOBILE IS KING

. 5 Rules that makes a good website
. Importance of SEO

. Simple steps to SEO success

. Google My Business

. Mobile friendly website
. Link Building

A
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FUNDAMENTALS.
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TS ALL ABOUT THE CONNECTION

>

>

>

Facebook isn't a sales platform.
It's a platform designed for storytelling and building relationships.

It's for sharing content that people find valuable, entertaining and/or
Informative.

It's a place where clubs can create a genuine relationship with
customers.

It's all about connections, community & culture over commerce.

56% of people will UNFOLLOW salesy or boring brands.

‘



SOCIAL MEDIA
HABITS
2017




SOCIAL MEDIA FUNDAMENTALS

Almost eight in ten people...

2 4222282850

0/ NOW USE e S 10 oints higher
79 ° social media . ?han Iastgyear




SOCIAL MEDIA — WHERE?

Where people check social media...

- -

96% 59% 13%  35%

at home in the bedroom on public at work
transport

‘



SOCIAL MEDIA - WHERE AT HOME?

Where we socially network at home

84% Lounge/living room
59% Bedroom

34% Kitchen

20% Study

14% Bathroom

12% Toilet




SOCIAL MEDIA — WHEN?

When we socially network

MN% In the evening

57% First thing in the morning
47% Lunchtime

47% Breaks

39% Last thing before | go to bed
21% During work

18% Commuting

A



SOCIAL MEDIA IS A GAME OF PHONES

B1% of people use smartphones to access social media

‘



WHAT PLATFORMS ARE WE USING?

Social networking sites used this year

Facebook Instagram SN apn:h al Twitter LinkedIn Pinterest Google+
94% 32% 18% 10% 10%4

‘



DEMOGRAPHICS BY PLATFORM

social nebworking sites used Male Female 18-28 30-39 &0-45 al-b&% b5+
Facebook 9% 97 % G4 Q9% 90% D4%: 91%
Linkegln 22%0 1%% 10%a 22 2% 5% 9%
Instagram 50% 1% 81% BB 5% 6% 9%
aoogle+ 1% 0% &% Q% 15% 6% 12%
Twitter 5% 28% J0% 20 15% 7% 13%
Snapchat 4 3% 3b% T % 9% £5%0 105 iy 2

You Tulbe bO% L3% 155 %5370 B EF 285




FACEBOOK IS KING




FACEBOOK

Social Media Royalty - most widely used
platform across all ages and genders

90% of FB daily users access on mobile

Just about everyone Is on there (62% of
Australian population)

Facebook advertising targeting capabillities are
out of this world.

Clubs will need to have a page to advertise.



FACEBOOK - IT'S ALL ABOUT THE NEWSFEED

>~ The goal of the news feed Is to show everyone the right
content at the right time so they don’t miss anything

~ Typical user has 1,500+ stories that could be shown In thelir
news feed

>~ Facebook algorithm decides what posts to show and it what
order

~  Based on over 100k factors including trending topics, post
popularity, likes and comments and who you interact and
engage with regularly

~ Average page gets around 2% reach organically




AVG. ORGANIC REACH OF CONTENT PUBLISHED ON FB BRAND PAGES

The days of free and easy reach are gone. —

Average Organic Reach of Content Published on
Brand Facebook Pages

These days, only 1- 2% of people who ‘like’
your page actually see your content.
Wwhy? Well, Facebook got busy.

12.00%

In just one year 2015 to 2016, over 10 million
new businesses joined Facebook.
You need to work harder & smarter to get

] . 3 5 e
attention
- 2 TF1%
2.11%
Z.00%;
O3 oy Dac Jan "4 Fab

Or pay to play (boost or advertise)



SHOULD CLUBS HAVE A PAGE?

It's a no-brainer for a club to have a page.
If you have an active Facebook account, it will
show up In Google searches.

People will click on the link and can start S

checking you out to find out more about you. Tenni Cente

Could be a good short term alternative to S

update your Facebook page if your website is

back in the dark ages. -

Make sure you complete your profile as fully as e st

possible with quality images, a profile, contact ' [ | mgmsea | :
detalls. '

Even if you don't build a following you'll create
visibility and a good first impression.




QUICK WINS

East Malvern Tennis Club {7} catherine  Home 20+

>~ Quick win 1: work on a review strategy: Get e |
people leaving positive reviews about you a TR W e
on your page - leaves a good first e "
East Malvern

MpPression. ,
Tennis Club - ok Like 3\ Follow # Share

. . i © Message
> Quick win 2: encourage the community to a -

spread the word and check-in, tag and post

""l Tell people what you think
Photos 5 stars CEEEEEEEEEEEE 3

4 stars

a photo on their feed.

2 stars

Posts —
1 star &  Chris Woods reviewed East Malvern Tennis Club - @3

Community 1 15 May - &

sov:;fltlocgrganlsed club with 10 clay (en tout cas) courts, great led bright light, and a

ols Like W Comment # Share

g“\; i A
v} Write 3 comment..
2




GROUPS




GROUPS

>~ Groups exist for anything and everything
- wherever people want to connect over
common interest.

- A great way to manage communities and =~
build engagement -

~ A place for people to share their common —~ »
interests and opinions = [ |———

- Hosted by you but users can ask advice, o [Fre— '
share opinions, discuss ISsues, post

' Angie Harper

0 Like Minded Bitche... 20+ SR © Admin - 19 January 2016 « Perth, WA

p h O to S a n d C O n te n t « Ereelance Jungle 5 Welcome to any new members...We now have over 2000 members which

means a wealth of experience and knowledge from all areas can be found
v See more within the discussions on the page.

> CIUbS Can aISO jOin grOupS, COmment and Please think before you post: Be friendly, be fair, use common sense
add value - be helpful, don't sell!




4 BEGINNERS GUIDE -
THE BOOST
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TIPS TO PAID SOCIAL.

>~ Test your posts organically before you make
them paid - sends Facebook signpost that it's
good content.

> Don't make any ads too salesy.

~ Don't advertise just for awareness - drive action!

~ The "Boost” is a good place to start.

>~ You can experiment with a small budget. ($30+)

> Promote your best content

> Be patient - it can take time to see results

>~ Keep an eye on your insights and optimise

ﬁ} General Assembly
Sponsored

General Assembly offers the most prestigious education in coding, design,
data, marketing and product management.

Find out why 300,000 people chose GA

Get an edge in your career by leaming the most critical and in-demand skills of the
21st Century at one of our campuses or online. You'll see why over 300,000 people

have chosen GA over the competition.

NERALASSEMB.LY

Apply Now




FACEBOOK: THE BOOST

Reach more people by boosting your post 1
Learn More
>~ This Is the most basic form of Facebook |
o Audience ¢ People who like your Page and their friends
advertising you can do. | 2
| People you choose through targeting [?)
~ Because organic reach is so low you get the ,,
option to ‘boost’ your posts out to reach more sudaet | $1,000 -
people.
‘ , . . . Est. People 170,000 - 450,000 of 21,000,000
~  More page ‘fans’, or their friends, or an audience Reached | |
Your budget and targeting determine how
yOU ChOOSG . many people your post will reach.
- Boost only the best posts G
. . (7 g C Bl Boost Post
»  Pick helpful posts, content that gets you sign ups ]| st rost
By chicking "Boost Post,” I agree to Facebook’s Terms and Advertising
Guicelines,




WHAT CAN YOU BOOST?

243 likes +3 this week A -
i P SR————_

Robyn Cara and 2 other friends K

141 post reach this week

see Pages Feed

Posts from Pages that you've liked as your \’ Get more likes, comments and shares
Page Boost this post for £4 to reach up to 830 people.

Invite friends to like this Page
39 people reached

/ i Boost your Page for $5

= Heach even more people in

l'b Australia
1 L) Pramote Page

Want More Page Likes?

A new and simple way to create an advert to
encourage more people 1o like your Fage.

Learn more m




CHOOSE YOUR OBJECTIVE

Change objective

What results would you like from this post?

Engagement: reactions, comments and shares

FPrioritise showing your boosted post to people who are
likely to engage with it.

Website visits: encourage people to visit your website

FPrioritise showing your boosted post to people who are
likely to visit your website.

cancl




CALL TO ACTION

POST BUTTON (Optional)

Add a button to your post

Learn More -

Mo Button b the link In your post.

Shop Now
Book Now

« Learn More

se through targetin Edit
Sign Up v e

Get Direct
o Hlreetions in: Australia: Victona

Send Message




FIND YOUR
PEOPLE



AUDIENCE TARGETING

Edit "People you choose through targeting” audience

Make sure that you save your edits once you've finished.

Gender
All Men Women
Age
1B = - G5+ =
Locations
Australia
¥ Victoria

Add locations

Detailed targeting
INCLUDE people who match at least ONE of the following

Add demographics, interests or behaviours suggestions | Browse

Exclude people
+ Get better results by showing this advert to additional groups of people who are likely to engage with it.




LOCATION TARGETING

LT O Reergome = Taa mretee

Fete e e b P Lo ‘ '
Poase s edy » e e ?.Wﬂa‘_

Popm el P gl T @

!
Ohan - A - \ Add loca  Current city only
: . :
v Cities within radius |
e Noleayd 17 ==~ 80850 |ion




INTEREST AND BEHAVIOUR TARGETING

Detailed targeting €} INCLUDE pecple who match at least ONE of the following €

Browse
EXCLUDE people who match at least ONE of the following €)
Browse
lAdd demographics, interests or behaviours Browse
* Demographics &

*  Interests
* Behaviours

* More Categories




BUDGET AND DURATION

Total budget |

/.00 AUD i

Estimated people reached

1,300-3,300 paople of 2,800,000
L

Refine your audience or add budget to reach more of the people who
matter to you.

Duration

1 Day 7 Days 14 Days

Run this advert until 2 5/B8/2017




TRACK AND MEASURE

Recent promotions on Photography Studies College

Boosted post
Finishes in 19 days

Promoted by Rachel Psc on 06/22/2017

Event promotion
Finishes in 6 days

Experience Day for Secondary School Students
Wednesday, 28 June 2077, 10:00 - 14:00

Promoted by Rachel Psc on 061472017

PSC invites you to immerse yourself in the world..

179

People reached

1,778

People reached

+ Create New Promotion

20

Post engagements

47

Engagements

$1.35

Spent out of $36.00

View Results

$43.09

Spent out of $67.00

View Results

—



FACEBOOK ADS




TYPES OF ADS

Single Image - a single image ad. This image Is
either populated automatically or you need to provide
one In the correct specs.

Carousel - a multiple image or video ad with up to 10
Images.

Slideshow - a looping video ad with up to 10 images.
Canvas - a full screen experience. et
Video - video Is hands down the most effective - and A
cost effective - form of Facebook advertising currently

Don't forget captions!




DESKTOP AND MOBILE NEWSFEED AD

7~
&, Jasper's Market .

I - 1. Social iInformation

@ It's fig season! Not sure what to do with figs? Here's a great dessert recipe
to share.

, people will see if

ve engaged with

it's fig season! Not sure what to do with figs? X5
Here's a great dessert recipe 10 share. A

2 Business Name

® OO

he name of your business always
»
shows prominently

(4)
3 Text

— (9 Fig Tart with Almonds Compeiling images and videos
Fig Tart with Almonds A S S §y-.. | Leamn More ENncourage your target audiences

WWW._jaspers-market.com

@ The simplicty of this tart perfectly accents npe figs. If you dont have enough time .. . O engage

Learn More Oz S Comments 13 Shares - v 5. Call to Action (optional)

A Customizadle button
87 Likes S Comments 13 Shares - iy Like = Comment ~ Share o oiad
’ ) O . I

encourages peopie 1o Chcx

WWW_ ASPERS-MARKET .COM

W Like ¥ Comment ~ Share




AD PLACEMENT OPTIONS

Facebook Desktop and Mobile

(000




CANVA: 5 STEPS TO FACEBOOK ADS

» Create a new Canva account to get started with
your own Facebook Ad design.

~  Choose from a library of professionally created
templates.

Create Eye-Catching
Facebook Ads using Canva

>~ Upload your own photos or choose from over 1
million stock images.

> FIX your Iimages, add stunning filters and edit text.

»  Save and share.




WRAP UP




FACEBOOK FUNDAMENTALS | TAKEAWAYS

> Pick a channel and stick with it — Facebook Is a great place to start

> Experiment with what content works and what falls short

> Don't try to oversell — social media Is not a sales platform

>~ Decide what audience you want to attract to your club and target them

> You don’t have to spend a fortune or waste time and energy to get quick wins
>~ Ask for help — different voices can attract new audiences

>~ Always ensure you follow the social media policy

A



GET

COURT

‘ ’ tennis




